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Opening Golf Courses Amidst  

the Pandemic 

Davey’s request to reopen the City of Toledo’s municipal golf courses with stringent sanitization and social distancing guidelines 
was granted on April 6, 2020. As part of this request, Davey proposed a “Park and Play” program that included a list of measures 
to allow the golf courses to continue operations during the pandemic.  

The intent of the Park and Play program is to provide confidence to golfers that they can drive to your course, park their cars, get 
to and around the course, and back to the parking lot in as safe an environment as possible. Because the golf functions primarily 
outside, proper precautions can be reasonably made to greatly reduce the chances of encountering other individuals.  

 

Listed below are measures that were implemented as part of the Park and Play program: 

 Encourage golfers to pay in advance over the phone with a credit card, show up to a pre-positioned sanitized 
 cart, and proceed to the first tee without personal contact. 

 Place appropriate signage outside the pro-shop and clubhouse entries briefly outlining the social distancing 
 guidelines in place. 

 Place appropriate signage on carts and around the clubhouse with the phone number to call-in food orders with 
 an explanation that credit card transactions are requested.   

 Eliminate sit-down food and beverage services. Use “call-ahead,” “take-out, and/or “to-go” services only. 
 Consider delivery as an option from the beverage cart, or an additional golf cart if feasible. 

 Provide protective gloves to all staff handling cash or credit cards during all transactions. 

 Increased tee time intervals to spread players out on the course. 

 Direct players to leave the pin in the cup at all times. Raise the cup up an inch above the green 
 surface and count it when the ball hits it. This is a good time for “gimmies.” 

 Follow all guidance to not exceed gathering limits established by local and state authorities. 

 Remove ball washing stations or place out of usable areas. 

 Remove rakes from the course and temporarily play these areas as non-hazards. Put a local rule in place that permits placing 
 your golf ball in any bunker on the course. 

 Remove all water stations from the course and either provide bottled water or advise them to purchase beverages prior to 
 tee off. 

 Remove bulk scorecard, pencil and tee holders from starter areas. Only issue when requested. 

 Ask customers to personally dispose of any trash they may have in the nearby receptacles. 

 After play, ask golfers to go directly to their carts and park them in designated areas. 
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Weather and Golf 

Prior to concerns over COVID-19, several days with unseasonable temperatures allowed Ottawa Park to open for play early in 

the year in the months of January and February where modest rounds and revenue were realized. The three courses fully 

opened with less playing restrictions in May and June. Weather and golf can be a double edge sword, rainfall and threat of 

rain deters golfers from playing while too little rain causes increased costs to properly irrigate the golf course, leading to a 

perceived decline in course conditions, which negatively affects play.  Ideal golf conditions keep the low temperatures high 

and the high temperatures reasonable as days when temperatures are too hot also contribute to a decline in golf played. The 

data and tables below are sourced from Weather Trends International and compare realized rainfall to historical averages.  

Below average rainfall was experienced throughout the majority of the year, aiding in desirable golfing conditions and rounds 

played.  
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Marketing  

Marketing efforts have largely been combined to include promotion of each of the three municipal golf courses.  

Savings have been realized from the budgeted marketing expense line item as  the majority of marketing efforts have been 

conducted with in-house grass roots efforts such as email campaigns and social media posts.  

Radio 

A local radio ad campaign was conducted across the airwaves this Summer. The City of Toledo golf courses were featured a 
total of 280 times in 0:30 second spots on three radio stations (93.5, 94.5 & 106.5) throughout the months of May and June. 

93.5 WRQN: one of the biggest listening audiences (77,600 listeners per week), this audience has high disposable income, 
making it more likely they’ll be able to afford to golf which can sometimes be costly.  This audience is very strong in the 40-60 
year old demographic. 

o   #2 overall station in the Metro (Lucas/Fulton/Wood) Adults 35-64 

o   #2 overall station in the Metro (Lucas/Fulton/Wood) Adults 18+ 

o   #2 overall station in the Metro (Lucas/Fulton/Wood) P12+ 

94.5 WXKR: another one of the biggest audiences (93,600 listeners per week), this audience is also strong in the over 40 years 
old demographic.  Very strong in the Male demographic. 

         #2 overall station in the Metro (Lucas/Fulton/Wood) Men 25-64, and 35-64 

         #3 overall station in the Metro (Lucas/Fulton/Wood) Men 25-54 

         #6 overall station in the Metro (Lucas/Fulton/Wood) Adults 25-54 

106.5 ESPN Radio “The Ticket” – (22,900 listeners per week) obviously, these are sports fans.  This audience also has very high 
disposable income and is also very strong in the Male demographic.  See page 8 of “The Ticket Media Kit” for more descriptive 
about the audience.  These listeners are definitely within the profile of a golfer. 

Social Media 

Ottawa Park’s Facebook page is growing in popularity on January 31, 2020 Ottawa Park had 134 Facebook followers. As of De-

cember 31, 2020 Ottawa Park’s page had 397 followers. Regular social media posts will continue to keep customers informed 

and engaged.   
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Email  

The combined customer database includes 2,967 unique emails. This figure is up 210 emails from July 1, 2020. The collection of 

emails is driven by the efforts of our clubhouse managers and staff upon check in.  Of these 2,967 email addresses 2,278 

persons are considered “engaged” meaning that they have opened and/or booked a round as a result of the email 

advertisement over the past 30 days. The number of engaged customers has increased significantly from July 1, 2020 when 

1,236 customers were classified as engaged.   

Throughout the year a total of sixty-two (62) email marketing campaigns were sent on behalf of Toledo Municipal Golf Courses.  

An example of  Ottawa’s recent e-blast sent to engaged customers promoting the Solheim Cup and analytics is depicted below.  
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Loyal Tee Club 

A new Loyal Tee program was introduced at the Toledo Golf Show in 2020. The Loyal Tee Club is designed to attract repeat 

customers at Toledo’s municipal golf courses. Golfers pay a one-time fee ($49.95 non-senior/$29.95 senior) to gain preferred 

player status and receive special pricing on golf rates throughout the 2020 golfing season.  

Through the end of 2020 a total of 120 golfers joined the LoyalTee Club resulting in $3,790 of membership revenue. 

This is up from July 1, 2020 when 108 golfers joined the LoyalTee Club resulting in $3,429 of membership revenue.  

While we are proud of the positive response from golfers for this program we feel there is potential for golfer participation to 

grow in years to come.  

 

 

 

 

 

 

 

 

 

 

 

 

 

Loyal Tee Club Memberships are priced as follows and do have several conditions to ensure that the program is mutually 

beneficial to the golf course and the golfer. 

$49.95 Non-Senior 

$29.95 Senior 

*Not valid for league and tournament play, discounted prices cannot be combined with any other coupon or promotional 

pricing offer.  

**Loyal Tee Club pricing valid anytime Monday through Friday; Saturday, Sundays and Holidays after 1:00pm 

***Club benefits valid from April 1, 2020 through November 1, 2020.  

CLUB 
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Ottawa Park Golf Course 

74%

15%

11%

Ottawa Park 2020 Revenue Goal

Achieved Not Achieved Revenue Loss Directly Attributed to Pandemic

Revenue 

Ottawa Park remained open throughout the winter allowing play during days where the weather was conducive and generated 

modest revenues in the months of January and February.  

On Thursday, March 19th the course was temporarily closed as a precaution against the pandemic.  

The golf course reopened to Ohio residents for walking only on Friday, April 10th.  

Beginning on Sunday, May 3rd, residency and cart restrictions were eased as we began to welcome out of state golfers and 

allowed the use of golf carts with a single passenger.  

Golf Leagues began playing in mid to late May and continued throughout the season.  

The figures below compare revenue year over year and percentage of 2020 revenue goals met.  

 

  

 

 

 

 

 

 

 

 

 

 

 

 

Actual Goal

586,152.77$ 789,512.50$ 

Ottawa Park

55% Revenue increase year over 

year for period of May—December  
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Ottawa Park Golf Course 
Financial Impact of Pandemic 

The world-wide pandemic significantly impacted revenue figures across all industries. As a precaution, the 

golf course was closed for a total of twenty-two (22) days spanning the months of March and April. While it 

is impossible to learn the exact financial impact of course closure some assumptions can be made to 

identify a reasonable revenue loss figure. We will highlight three (3) areas in which the golf courses 

experienced revenue loss.  1. Days closed 2. Days with residency and cart restrictions 3. Days without F&B 

 service 

 

1. Days Closed—Thirteen (13) of the days in which Ottawa Park was closed occurred in March.  Dividing planned revenue 

equally in each day of March assumes daily revenue in March to be $766. If we are to assume achieving daily revenue goals, 

revenue loss due to the pandemic would be $9,958 in March. (13 days * $766 average expected daily revenue = $9,958 

revenue lost) 

 If this same rational was extended into the month of April, we would expect $2,487 in daily revenue as outlined by the 

 submitted and approved golf budget . Multiply the anticipated daily revenue in April by the nine (9) days in which the course 

 was closed, we can attribute an additional $22,383 in revenue loss due to the pandemic. ( 9 days * $2,487 expected daily 

 revenue = $22,383). 

2. Open With Restrictions—During the twenty-three day time frame from April 10th through May 3rd, in which precautionary 

restrictions were placed on golf operations, we realized an average daily revenue of $650.  In the two week period after 

residency and cart restrictions were relaxed (May 3rd—May 16th), daily revenue jumped to an average of $2,847.  

 Assuming that revenues would be similar to the fourteen day period following the loosening of restrictions, we can attribute 

 an additional $50,531 in potential revenue loss due to the pandemic during the period from April 10th through May 3rd.  

           $2,847 average daily revenue May 3—May 16 

           (less) $650 average daily revenue April 10—May 2 

          $2,197 average daily difference in revenue (multiplied by) 23 days, total potential revenue loss $50,531.  

3. Days Without F&B—As a further precaution against COVID-19 food and beverage operations did not resume until May 20th. 

For the purpose of this exercise, we will examine potential revenue loss in F&B from the dates April 10th through May 19th.   

 Food and Beverage revenue generated $12,095.42 from May 20th through June 30th. There were 6,562 rounds played 

 during the same time period resulting in an average of $1.84 of F&B revenue per round of golf.  

 A total of 3,365 rounds of golf were played from reopening on April 10th to when F&B operations began on May 20th. If we 

 assume the same amount of F&B revenue generated per round, we can attribute an additional $6,202.54 in lost revenue due 

 to the pandemic. 

Potential Revenue Loss Summary 

$9,958  - 13 days in closed in March  

$22,383—9 days closed in April  

$50,531—23 days open with restrictions 

$6,202—Lack of F&B operations 

$89,074—Total potential revenue loss due to pandemic.  
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Ottawa Park Golf Course 

Weekly Golf Leagues  

Offseason sales efforts to acquire leagues at Ottawa were also effective. Ottawa Park reported having twenty-two (22) leagues 

contributing an estimated $124,332.00 of annual green fee and cart revenue at the January 29th stakeholder meeting.  Heading 

into March, Ottawa had acquired two new leagues increasing anticipated green fee and cart revenue by $7,896.00.  

As a result of pandemic influences, two leagues canceled at Ottawa Park for the 2020 season. These leagues represented 40 

players contributing annual revenues of $14,960.00.  Several leagues delayed their league schedule and additional revenue was 

not realized as a result. The current combined realized lost revenue is $19,776.00.  Details on how each golf league impacted golf 

revenues is detailed below. 

 



DAVEY TREE EXPERT COMPANY | WWW.DAVEYGOLF.COM 11 

Ottawa Park Golf Course 

Course Conditions 

Ottawa Park Golf Course continues to show improvement with regards to conditions of the golf course. Investment in mowing 

equipment has yielded the desired returns and results. Pictures depicting course conditions are on pages to follow.  

Grass height was properly maintained throughout all areas of the golf course throughout the season. Many compliments were 

made by appreciative golfers praising efforts made to keep the rough height down and greens smooth. 

Aerification and overseeding was performed on greens, tees and fairways at Ottawa Park Golf Course for the first time in several 

years. Aerification and overseeding are routine cultural practices that should be performed annually to maintain turf and soil 

health. 

We continue to experience flooding on holes 2, 3, 17 & 18. Best efforts are continually made to remove standing water from 

these areas during periods of heavy rainfall. We have also limited access by roping off these areas in attempt to regrow lost turf. 

The biggest concern at Ottawa Park in relation to course conditions and sustainable operations has to do with the pump station. 

The pump station is in need of several new components including the Clay-Valve. The Clay-Valve regulates water flow 

throughout the system and when this component is not functioning as designed, it may lead to a shorter lifespan of the entire 

irrigation system. Due to the condition of the Clay-Valve, the entire irrigation system must be completely shut down everyday 

when not in use. When the system is turned back on it needs to completely repressure causing extreme fatigue and undue 

stress on the pipes and other components. The persistent leaking of the Clay-Valve also means that the pump is always running 

full throttle. Continuing to operate the system in this manner will likely lead to further system failures.  

Davey Value Added Items  

A major concern at Ottawa Park Golf Course is the pruning and removal of hazardous trees.  On June 10, 2020 a large tree limb 

fell onto the bridge near hole 18. This bridge is a high traffic area for golfers and staff. Hazard trees present an ever-present risk 

and pose a liability to all interested parties.   A full hazard tree assessment has been completed by Davey Tree in July and the 

City’s Forestry Department has a plan in place to address the hazard trees . 

The Davey Resource Group performed Geographical Information System (GIS) drone mapping of the entire property at no 

additional charge to the City. The GIS mapping of the golf course assists in locating subsurface features, assessment of 

vegetation health, and assessment of storm water runoff. This graphical information was used to generate website 

enhancement which includes an overview story map. Moving forward, we will explore advertising options and event 

sponsorship utilizing this interactive digital media feature.  
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Ottawa Park Golf Course 

Customer Reviews (April—June) 

Reviews  sourced from golfadvisor.com 

 

*This reviewer did not type a narrative explaining the poor review. 

Included to show that not only positive reviews were presented. 
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Ottawa Park Golf Course 

Customer Reviews (July—November) 

Reviews  sourced from golfadvisor.com 
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Detwiler Park Golf Course 

Revenue 

Detwiler Park outperformed initial revenue projections throughout the season despite opening for play later than anticipated on 

April 10th. Improved and consistent playing conditions during the first half of the season increased consumer confidence much 

faster than anticipated. The strong financial performance at Detwiler Park reinforces the narrative that demand for a 

championship caliber golf course layout is strong within the Toledo community.  Due to limitations with the current irrigation 

system combined with below average rainfall, tees and fairways began to experience heat stress and thinning turf in the second 

half of the season. Rounds played at Detwiler decreased from early season trends in periods of the second half of the season due 

to thinning turf on tees and fairways. Irrigation system limitations combined with below average seasonal rainfall were main 

factors leading to thinning turf on these areas of the golf course.  

Much like Ottawa Park, Detwiler had temporary residency and cart restrictions in place from April 10th through May 3rd. In the 

month of April, Ohio residents were able to play a round of golf without the use of a power golf car. Golfers from out of state were 

welcomed and permitted to rent a golf cart with a single passenger beginning in early May. Golf leagues began play in May and 

continued throughout the rest of the season.  

The figures below compare revenue year over year and percentage of 2020 revenue goals met. Despite the watering challenges at 

Detwiler Park, over 100% of revenue goals were met. Revenue goals will be increased for the 2021 season.  

 

 

 

 

 

 

 

 

100%

0%

Detwiler Park 2020 Revenue Goal

Achieved Not Achieved

2019 2020 % Chg

January -$                -$                    

February -$                -$                    

March -$                151.00$              

April -$                7,555.00$          

May -$                104,072.00$      

June -$                103,319.00$      

July 24,807.00$    88,575.00$        257%

August 32,315.00$    93,493.00$        189%

September 28,148.00$    56,552.00$        101%

October 15,257.00$    26,137.00$        71%

November -$                14,314.00$        

December -$                -$                    

Yearly Total 100,527.00$  494,168.00$     392%

Detwiler

Actual Goal

494,168.00$ 444,095.00$ 

Detwiler Park

163% Revenue increase year over 

year for period of July—October  
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Detwiler Park Golf Course 

 

      Financial Impact of Pandemic 

     The world-wide pandemic significantly impacted revenue figures across all industries. As a precaution,         

 Detwiler Park  Golf Course did not open for play until April 10th. While it is impossible to learn the exact 

 financial impact of course closure some assumptions can be made to identify a reasonable revenue loss 

  figure. We will highlight three (3) areas in which the golf courses experienced revenue loss.  1. Days 

  closed 2. Days with residency and cart restrictions 3. Days without F&B service 

 

1. Days Closed—During the months of May and June when the course was open without restrictions, Detwiler Park Golf Course 

significantly outperformed initial revenue projections realizing roughly 150% of revenue goals. Detwiler Park had a revenue 

goal of $12,400 for the month of March. It is reasonable to assume that had Detwiler been open for play during the month 

of March, the revenue goal would have been achieved. Due to these trends, we conservatively estimate that the revenue 

target would have been achieved at Detwiler and attribute $12,400 in monthly revenue lost due to the pandemic.   

2. Open With Restrictions—As previously mentioned, Detwiler Park opened for play on April 10th. Throughout the month of 

April Ohio residents were able to visit Detwiler park to play golf but were limited to walking only. Detwiler Park is a 

significantly longer course than Ottawa and more spread out advancing hole to hole. The nature of the layout at Detwiler 

promotes the use of a power cart as it is perceived to be a less desirable course to walk than the shorter Ottawa Park.  

During the month of April, in which precautionary restrictions were placed on golf operations, we realized an average daily 

revenue  of $360.  In the two week period after residency and cart restrictions were relaxed, daily revenue jumped to an 

average of $3,555 in the beginning weeks of May.  This average daily revenue figure is slightly higher than the average daily 

revenue of $3,400 when the sample size is increased to 61 days from May 1— June 30.  

 For the sake of this discussion, we will apply a much more conservative average daily revenue figure of $1,700 in April. This 

 amount was generated by reducing the average daily revenue realized in May and June by 50%. Given this assumption, we 

 can attribute an additional $51,000 in potential revenue loss due to the pandemic during the 

 month of April. (30 days * $1,700 = $51,000) 

3. Days Without F&B—As a further precaution against COVID-19 food and beverage operations did not resume until May 20th. 

For the purpose of this exercise, we will examine potential revenue loss in F&B from the dates April 10th through May 19th.   

 Food and Beverage revenue generated $18,761.73 from May 20th through June 30th. There were 5,532 rounds played 

 during the same time period resulting in an average of $3.39 of F&B revenue per round of golf.  

 A total of 1,783 rounds of golf were played from reopening on April 10th to when F&B operations began on May 20th. If we 

 assume the same amount of F&B revenue generated per round, we can attribute an additional $6,047.03 in lost revenue due 

 to the pandemic. 

Potential Revenue Loss Summary 

$12,400  - Closed in March  

$51,000—Open with restrictions 

$6,047—Lack of F&B operations 

$69,447—Total potential revenue loss due to pandemic.  
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Leagues  

The demand for a championship caliber golf course is also evidenced by the increase in the number of leagues Detwiler Park hosts 

compared to the amount in 2019. Off season sales efforts of league acquisition proved effective. At the Toledo Stakeholder 

meeting held on January 29, 2020 we reported having eleven (11) individual weekly leagues at Detwiler Park with estimated 

annual league revenues of $68,056. Heading into March 2020 we had increased the number of leagues to seventeen (17)  with 

estimated annual league revenues of $111,744.00.  

Due to various concerns or conditions sprouting from the pandemic, a total of four (4) scheduled leagues canceled for the season. 

League participation was reduced in another three (3) golf leagues contributing to additional potential revenue loss. Updated 

revenue projections resulting from the sale of green fees and cart rental from golf leagues is now just shy of $79,000. 

Detwiler Park Golf Course 
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Detwiler Park Golf Course 

Course Conditions  

Detwiler Park Golf Course continues to show improvement with regards to conditions of the golf course. Investment in mowing 

equipment has yielded the desired returns and results.  New wooden trash receptacles were built and installed by the grounds 

crew and new tee signs were installed manufactured by the City’s Transportation Division. 

Aerification and overseeding was performed on greens, tees and fairways at Detwiler Park Golf Course for the first time in several 

years. Aerification and overseeding are routine cultural practices that should be performed annually to maintain turf and soil 

health. 

The irrigation system at Detwiler Park continues to be our biggest challenge. Upon priming the system for Spring startup, the 

intake was discovered to have more sediment buildup that created an inability for water to run through the system. Solomon 

Diving was contracted again this year to remove sediment buildup around the intake that is submerged in the irrigation pond. 

Solomon Diving reported that the issue of sediment buildup is likely to persist and this practice will have to continually be 

performed. It was recommended that a more comprehensive dredging of the irrigation pond be performed.  Minor repairs have 

been conducted to electrical systems at the pump house and the 50Hp motor powering the pump has been replaced. The 50 Hp 

pump had broken down beyond repair and is a vital component to the irrigation system functionality. Without replacement of that 

motor the irrigation system would have ceased to function and turf would have been lost. Several irrigation heads and numerous 

other irrigation components were repaired and replaced throughout the first half of 2020.  

The irrigation infrastructure at Detwiler Park is original to when the course was built in 1968. Given the current condition of the 

irrigation system, Detwiler Park is at risk of a catastrophic failure which is likely to threaten the future viability of operations 

should investment in irrigation infrastructure not be made. 

Davey Value Added Items  

The Davey Institute performed an irrigation assessment and report recommending a phased plan of action to address Detwiler’s 

irrigation system concerns over time. The proposed project is currently being evaluated as plans progress toward achieving a 

fiscally responsible solution to Detwiler Park’s infrastructure needs.  
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Detwiler Park Golf Course 

Customer Reviews (April—June) 

Customer Reviews  Select reviews from GolfAdvisor.com for Detwiler Park Golf Course over the past six months.  
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Detwiler Park Golf Course 

Customer Reviews (July—November) 

Customer Reviews  Select reviews from GolfAdvisor.com for Detwiler Park Golf Course over the past six months.  
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Collins Park Golf Course 

Revenue 

Collins Park first opened for play on April 10th with the same residency and cart restrictions that governed Ottawa and Detwiler 

Park Golf Courses. Revenue was  generated on just eight (8) of the twenty-one (21) days in month of April Collins Park was open 

for play. Revenue became steady and began to normalize during the month of May when residency and cart restrictions were 

relaxed.  

 

The figures below compare revenue year over year and percentage of 2020 revenue goals met.  

70%

24%

6%

Collins Park 2020 Revenue Goal 

Achieved Not Achieved Revenue Loss Directly Attributed to Pandemic

2019 2020 % Chg

January -$                -$                

February -$                -$                

March -$                -$                

April -$                1,122.00$      

May -$                9,816.00$      

June -$                21,598.00$    

July 4,563.00$      15,244.00$    234%

August 9,750.00$      16,327.00$    67%

September 8,423.00$      13,942.00$    66%

October 2,852.00$      1,060.00$      -63%

November -$                -$                

December -$                

Yearly Total 25,588.00$    79,109.00$    209%

Collins

Actual Goal

79,109.00$   113,480.00$ 

Collins Park
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Financial Impact of Pandemic 

The world-wide pandemic significantly impacted revenue figures  across all industries. As a precaution, Collins Park Golf Course 

did not open for play until April 10th. While it is impossible to learn the exact financial impact of course closure, some 

assumptions can be made to identify a reasonable revenue loss figure. We will highlight three (3) areas in which the golf courses 

experienced revenue loss.  1. Days closed 2. Days with residency and cart restrictions 3. Days without F&B service 

 

1. Days Closed— Collins Park was scheduled to open for play on April 1st so the impact of a delayed start was not as significant 

at this facility. If it is assumed that revenue goals would have otherwise been achieved during this time frame we can 

attribute $1,620.00 of potential revenue loss. This figure was generated by average daily expected revenue of $180.00 based 

off of preseason projections multiplied by the number of  days closed.  

2. Open With Restrictions— Throughout the remainder of April, Ohio residents were able to visit Collins park to play golf but 

were limited to walking only. These restrictions were lifted in early in May.  

 Revenue was generated on just eight (8) of the twenty-one (21) days in month of April Collins Park was open for play with 

 the aforementioned restrictions. Due to the small sample size of days where revenue was generated in April of 2020 it is 

 unreasonable to utilize that actual data from those days in forming assumptions regarding the impact of potential revenue 

 loss.  Instead the assumption will be made that revenue targets would have been achieved and attribute an additional 

 $3,780.00 of potential revenue loss for the days in April Collins Park was open with restrictions. (21 days * $180 average daily 

 revenue). 

3. Days Without F&B—As a further precaution against COVID-19 food and beverage operations did not resume until May 20th. 

For the purpose of this exercise, we will examine potential revenue loss in F&B from the dates April 10th through May 19th.   

 Food and Beverage revenue generated $4,285.71 from May 20th through June 30th. There were 1,085 rounds played 

 during the same time period resulting in an average of $3.95 of F&B revenue per round of golf.  

 A total of 407 rounds of golf were played from reopening on April 10th to when F&B operations began on May 20th. If we 

 assume the same amount of F&B revenue generated per round, we can attribute an additional $1,607.64 in lost revenue due 

 to the pandemic. 

Potential Revenue Loss Summary 

$1,620—Closed in April  

$3,780—Open with restrictions 

$1,607—Lack of F&B operations 

$7,007—Total potential revenue loss due to pandemic.  

Collins Park Golf Course 
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Collins Park Golf Course 

Course Conditions  

Collins Park Golf Course continues to show improvement with regards to conditions of the golf course. New tee signs were 

manufactured by the City’s Transportation Division and installed by the grounds crew. A new water filter was installed at the 

maintenance building to aid in water quality as debris was leaching into the irrigation system causing damage to sprinkler heads.   

Aerification was performed on greens, tees and fairways at Collins Park Golf Course for the first time in many years. Greens were 

also overseeded at Collins Park. Aerification and overseeding are routine cultural practices that should be performed annually to 

maintain turf and soil health. 

Davey Value Added  

In attempt to improve turf health on the greens, Davey donated 30 gallons of Holganix, an organic plant probiotic designed to 

charge the soil with diverse microbes to improve playability, resilience and promote soil health. The 30 gallons of this product is 

sufficient amount to apply the product at an interval of 10-14 days on each green at Collins Park and has a value of $15,000.  

Davey also delivered a second rough mower, (2016 Jacobsen AR-522) to Collins Park in early May. Davey  loaned this unit to Collins 

Park free of charge as the maintenance crew was having difficulty keeping up with the rapid Spring growth with the units that were 

on site. This Davey mower will remain at Collins Park for use for the foreseeable future.  
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Collins Park Golf Course 

Customer Reviews (April—June) 

Customer Reviews  Select reviews from GolfAdvisor.com for Detwiler Park Golf Course over the past six months.  
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Collins Park Golf Course 

Customer Reviews (July—November) 

Customer Reviews  Select reviews from GolfAdvisor.com for Detwiler Park Golf Course over the past six months.  
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