
2022 Summer 
Programming Recap

I t ’ s  S u m m e r t i m e  To l e d o !



Investment: $1,473,566.52
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Move, $295,750 

Thrive, $19,000 

Splash, $150,000 

Explore, $100,125 

Perform, $231,685.52 Play, $37,117 

Create, $153,000 

Learn, $155,854 

Grow, $331,035 

Administration, $27,500 

Move Thrive Splash Explore Perform Play Create Learn Grow Administration



Children Served: 40,141 

3

Sports and Athletics , 2,675

Fitness, 1,152

Swimming , 22,395

Nature and Camp Experiences, 250

Performing Arts and Media, 457

Family Fun, 943

Arts and Creativity, 245

Literacy and STEM, 756

Mentoring, 10,656
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Children Served by Area
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Program Partners: 71
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Move, 22
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Play, 11
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Summer 2022 Programs

6

https://toledo.maps.arcgis.com/apps/instant/nearby/in
dex.html?appid=98814577e40643dc9dc75cbf50313f9a

https://toledo.maps.arcgis.com/apps/instant/nearby/index.html?appid=98814577e40643dc9dc75cbf50313f9a


Testimonials 
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▪ “I like that the coaches taught us life lessons while teaching us 

basketball”.

▪ “It was lots of fun, working with a team taught me about 

friendship, trust, and loyalty”.

▪ “I like this program because it gave me the motivation to push 

myself to keep my body healthy”.



Protective Factors
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Conditions or attributes in individuals, families, and communities that 

promote health and well-being of children and families. 

▪ Help ensure that children and youth function well at home, in 

school, and in the community. 

▪ Serve as safeguards and support to children 

▪ Help to build coping strategies under stress



Evaluation Outcome
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▪ 446 Youth Surveys collected.

▪ 82% met a friend. 

▪ 87% learned from their program.

▪ 90% said they would return to their program.

▪ 96% enjoyed their program. 

▪ 93% met a caring adult. 



Lessons Learned

▪ Outstanding Youth Satisfaction

▪ Increased Reach

▪ Improved Programming Quality

▪ Partnership Growth Opportunities
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Partner Workshop 
Series 

▪ Financial Literacy

▪ Grant Writing

▪ Logic Model Development

▪ Evaluation Implementation

▪ Marketing 
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Looking Ahead

Timeline for ‘23

▪ New Grant Management Software

▪ Applications available Dec. / Jan.

▪ Applications due Feb. 1

▪ Decision target March 1

▪ Programming begins May
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toledo.gov

Thank you.




