
000000EXHIBIT�A Lead�Marketing�Budget

     

COT�Lead�Marketing $50,000

COT�Health�Dept�Contract $30,000

HUD�LCHHH�Grant $80,000



Tenant-1 Tenant-2

Owner-1 Tenant-3 Tenant-4

Owner-2 Tenant-5 Tenant-6

BILLBOARD CAMPAIGN MOCKUPS



PROPOSAL OPTION 1_Revised

LEAD SAFE AWARENESS

JANUARY 2022 - JUNE 2022

____________________________________________________________

PACKAGE INCLUDES:
3 Posters for Jan/Feb

3 New Posters for March/April

3 New Posters for May/June + Digital Poster for June only

SPACE COST PER 4
WEEKS

TOTAL PRODUCTION
COST

COST PER DAY

$1,425 $900 $56.25

TOTAL INVESTMENT:

$10,000

NOTES
Locations are on a preemptable basis.

Rotary program. Total of 9 poster locations and 1 digital poster location.
Roughly 7,438,468 total impressions *Depending on locations*



TOLEDO 419.727.8822 lamar.com/toledo

JAN/FEB
LEAD SAFE 2022 _ REVISED

Report a map errorMap data ©2021 Google



TOLEDO 419.727.8822 lamar.com/toledo

MARCH/APRIL
LEAD SAFE 2022 _ REVISED

Report a map errorMap data ©2021 Google



TOLEDO 419.727.8822 lamar.com/toledo

MAY/JUNE
LEAD SAFE 2022 _ REVISED

Report a map errorMap data ©2021 Google



*Impression values based on: Total Population

TOLEDO 419.727.8822 lamar.com/toledo

LOCATION LIST
LEAD SAFE 2022 _ REVISED

Map Icon Label Panel # Geopath Id Media/Style Facing H x W
*Weekly

Impressions
Illum.

1 157 143747 Poster / Retro South 10' 6" x 22' 9" 104,996 YES

Location: REYNOLDS S/O DORR EFS

Current Advertiser: GALLON, TAKACS & BOISSONEAULT CO., LP.A.

Booking Ranges: 1/10/2022 - 3/6/2022

2 509 30972824 Poster / Retro East 10' 6" x 22' 9" 67,679 NO

Location: NEBRASKA AND HAWLEY

Current Advertiser: V.O.T.S.- VACCINES ON THE SPOT

Booking Ranges: 1/10/2022 - 3/6/2022

3 907 145303 Poster / Retro East 10' 6" x 22' 9" 124,143 YES

Location: ALEXIS NE CORNER OF DOUGLAS NFE

Current Advertiser: BUCKEYE HEALTH

Booking Ranges: 1/10/2022 - 3/6/2022

4 237 144086 Poster / Retro East 10' 6" x 22' 9" 74,339 YES

Location: DORR NW CORNER OF UPTON NFE

Current Advertiser: OHIO DEPARTMENT OF MENTAL HEALTH AND ADDICTION SERVICES

Booking Ranges: 3/7/2022 - 5/1/2022

5 773 30878063 Poster / Retro East 10' 6" x 22' 9" 127,671 YES

Location: MONROE E/O SECOR

Current Advertiser: TOLEDO REP, THE

Booking Ranges: 3/7/2022 - 5/1/2022

6 1781 143809 Poster / Retro North 10' 6" x 22' 9" 105,482 YES

Location: MICHIGAN SW CRNR OF MONROE EFN

Current Advertiser: TOLEDO REP, THE

Booking Ranges: 3/7/2022 - 5/1/2022



*Impression values based on: Total Population

TOLEDO 419.727.8822 lamar.com/toledo

LOCATION LIST
LEAD SAFE 2022 _ REVISED

Map Icon Label Panel # Geopath Id Media/Style Facing H x W
*Weekly

Impressions
Illum.

7 378 144509 Poster / Retro North 10' 6" x 22' 9" 143,465 YES

Location: A.W.T. AND WESTERN WFN

Current Advertiser: KNIGHTS OF COLUMBUS-GREATER TOLEDO

Booking Ranges: 5/2/2022 - 6/26/2022

8 1691 143786 Poster / Retro South 10' 6" x 22' 9" 22,412 NO

Location: ASHLAND NE CORNER OF BANCROFT EFS

Current Advertiser: HEALTH PARTNERS OF WESTERN OHIO

Booking Ranges: 5/2/2022 - 6/26/2022

9 1907 143857 Poster / Retro West 10' 6" x 22' 9" 38,329 YES

Location: STARR W/O I-280 NFW

Current Advertiser: OHIO DEPARTMENT OF MENTAL HEALTH AND ADDICTION SERVICES

Booking Ranges: 5/2/2022 - 6/26/2022

10 1356 620288 Poster / Digital South East 10' 0" x 21' 0"
242,585 per

spot
YES

Location: TREMAINSVILLE NW CRNR OF LASKEY WFS (NETWORK 1)

Current Advertiser: WHITMER CTC

Booking Ranges: 5/30/2022 - 6/26/2022

Total Weekly Impressions: 1,051,101



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #157

REYNOLDS S/O DORR EFS

LOCATION #1

ADVERTISING STRENGTHS: High traffic artery heading north reaching many restaurant and

businesses.

WEEKLY IMPRESSIONS: 104,996*

MEDIA TYPE/STYLE: Poster - Retro

LAT/LONG: 41.65067 / -83.66436

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 143747

PANEL SIZE: 10' 6" x 22' 9"  View Spec Sheet

VINYL SIZE: 10' 7" x 22' 10"

FACING/READ: South / Right 

ILLUMINATED: YES

SHIPPING ADDRESS: 5030 Advantage Dr Toledo, OH 43612
*Impression values based on:Total Population



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #509

NEBRASKA AND HAWLEY

LOCATION #2

ADVERTISING STRENGTHS: Urban, Residential and Business are all reached with this sign

located in the heart of Toledo.

WEEKLY IMPRESSIONS: 67,679*

MEDIA TYPE/STYLE: Poster - Retro

LAT/LONG: 41.64545 / -83.56974

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 30972824

PANEL SIZE: 10' 6" x 22' 9"  View Spec Sheet

VINYL SIZE: 10' 7" x 22' 10"

FACING/READ: East / Left 

ILLUMINATED: NO

SHIPPING ADDRESS: 5030 Advantage Dr Toledo, OH 43612
*Impression values based on:Total Population



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #907

ALEXIS NE CORNER OF DOUGLAS NFE

LOCATION #3

ADVERTISING STRENGTHS: Busy retail area. Near Whitmer H.S

WEEKLY IMPRESSIONS: 124,143*

MEDIA TYPE/STYLE: Poster - Retro

LAT/LONG: 41.72136 / -83.60452

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 145303

PANEL SIZE: 10' 6" x 22' 9"  View Spec Sheet

VINYL SIZE: 10' 7" x 22' 10"

FACING/READ: East / Right 

ILLUMINATED: YES

SHIPPING ADDRESS: 5030 Advantage Dr Toledo, OH 43612

*Impression values based on:Total Population



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #237

DORR NW CORNER OF UPTON NFE

LOCATION #4

ADVERTISING STRENGTHS: Located on a highly traveled artery from downtown to the University

of Toledo and the western suburban neighborhoods. This board sits in an urban area next to the

Westmorland area and drivers use Dorr St. as a commuter route to the western communities.

WEEKLY IMPRESSIONS: 74,339*

MEDIA TYPE/STYLE: Poster - Retro

LAT/LONG: 41.65297 / -83.58879

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 144086

PANEL SIZE: 10' 6" x 22' 9"  View Spec Sheet

VINYL SIZE: 10' 7" x 22' 10"

FACING/READ: East / Right 

ILLUMINATED: YES

SHIPPING ADDRESS: 5030 Advantage Dr Toledo, OH 43612
*Impression values based on:Total Population



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #773

MONROE E/O SECOR

LOCATION #5

ADVERTISING STRENGTHS: ACROSS FROM BEST BUY/KROGERS

WEEKLY IMPRESSIONS: 127,671*

MEDIA TYPE/STYLE: Poster - Retro

LAT/LONG: 41.68904 / -83.621143

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 30878063

PANEL SIZE: 10' 6" x 22' 9"  View Spec Sheet

VINYL SIZE: 10' 7" x 22' 10"

FACING/READ: East / Right 

ILLUMINATED: YES

SHIPPING ADDRESS: 5030 Advantage Dr Toledo, OH 43612

*Impression values based on:Total Population



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #1781

MICHIGAN SW CRNR OF MONROE EFN

LOCATION #6

ADVERTISING STRENGTHS: Great downtown central city poster panel. This location sits at a high

traffic intersection just a few blocks away from the entertainment district of Toledo. Drivers pass

this panel driving in and out of Toledo.

WEEKLY IMPRESSIONS: 105,482*

MEDIA TYPE/STYLE: Poster - Retro

LAT/LONG: 41.65085 / -83.54207

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 143809

PANEL SIZE: 10' 6" x 22' 9"  View Spec Sheet

VINYL SIZE: 10' 7" x 22' 10"

FACING/READ: North / Left 

ILLUMINATED: YES

SHIPPING ADDRESS: 5030 Advantage Dr Toledo, OH 43612
*Impression values based on:Total Population



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #378

A.W.T. AND WESTERN WFN

LOCATION #7

ADVERTISING STRENGTHS: This is the main artery between downtown Toledo and suburbs of

Maumee and Perrysburg

WEEKLY IMPRESSIONS: 143,465*

MEDIA TYPE/STYLE: Poster - Retro

LAT/LONG: 41.63489 / -83.56163

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 144509

PANEL SIZE: 10' 6" x 22' 9"  View Spec Sheet

VINYL SIZE: 10' 7" x 22' 10"

FACING/READ: North / Right 

ILLUMINATED: YES

SHIPPING ADDRESS: 5030 Advantage Dr Toledo, OH 43612
*Impression values based on:Total Population



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #1691

ASHLAND NE CORNER OF BANCROFT EFS

LOCATION #8

ADVERTISING STRENGTHS: Located in the central city Uptown District. This panel targets drivers

heading to The Old West-end from downtown. The panel is located near the UAW Headquarters.

WEEKLY IMPRESSIONS: 22,412*

MEDIA TYPE/STYLE: Poster - Retro

LAT/LONG: 41.66442 / -83.55182

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 143786

PANEL SIZE: 10' 6" x 22' 9"  View Spec Sheet

VINYL SIZE: 10' 7" x 22' 10"

FACING/READ: South / Right 

ILLUMINATED: NO

SHIPPING ADDRESS: 5030 Advantage Dr Toledo, OH 43612
*Impression values based on:Total Population



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #1907

STARR W/O I-280 NFW

LOCATION #9

ADVERTISING STRENGTHS: Located on Starr Ave. heading into Oregon Ohio from Toledo.

WEEKLY IMPRESSIONS: 38,329*

MEDIA TYPE/STYLE: Poster - Retro

LAT/LONG: 41.64397 / -83.50097

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 143857

PANEL SIZE: 10' 6" x 22' 9"  View Spec Sheet

VINYL SIZE: 10' 7" x 22' 10"

FACING/READ: West / Right 

ILLUMINATED: YES

SHIPPING ADDRESS: 5030 Advantage Dr Toledo, OH 43612

*Impression values based on:Total Population



TOLEDO 419.727.8822 lamar.com/toledo

PANEL #1356

TREMAINSVILLE NW CRNR OF LASKEY WFS (NETWORK 1)

LOCATION #10

ADVERTISING STRENGTHS: Digital poster unit located on the north side of Toledo near retail and

industrial plants.

WEEKLY IMPRESSIONS: 242,585 per spot*

MEDIA TYPE/STYLE: Poster - Digital

LAT/LONG: 41.707018 / -83.604968

MARKET: TOLEDO/LUCAS COUNTY

GEOPATH ID: 620288

PANEL SIZE: 10' 0" x 21' 0"  View Spec Sheet

FACING/READ: South East / Left 

SLOTS/DWELL: 6 slots / 8 seconds

*Impression values based on:Total Population



Written�by�Gail�C.�Gettens�&�Knatalie�Vetter Illustrated�by�Allison�Valentine

CHILDREN'S BOARD BOOKS



Our�family�is�getting�bigger,�
a�baby�on�the�way.�
We�need�more�space�
to�grow�and�to�play.

Parents,�did�you�know:

Lead�is�a�poison�that�harms�nearly�every�part�of�a�child’s�body,�
especially�the�brain.�

Simple�steps�can�help�keep�your�child�lead-safe.



Looking�for�a�bigger�place,��
learning�as�we�go.�
If�there’s�lead�paint,��
we�need�to�know.

Parents,�did�you�know:

Before�you�buy�or�rent�a�home�built�before�1978,�you�should,�by�law,�
receive�the�Protect�Your�Family�from�Lead�in�Your�Home�booklet.�

Homes�built�before�1978�may�contain�lead-based�paint�and�lead�dust.



Before�making�rooms�
warm�and�bright,�
we�check�for�lead�
to�renovate�right.

Parents,�did�you�know:

Before�you�decide�to�buy�or�to�renovate�a�home,�a�licensed�lead�
inspector�can�test�for�lead-based�paint.�

A�home�inspection�does�not�include�a�test�for�lead-based�paint.



Using�a�test�kit,�
the�swab�tip�turns�red.�

Now�we�know��
where�there�is�lead.

Parents,�did�you�know:

The�amount�of�lead�dust�that�can�poison�a�child�is�so�tiny,�you�can’t�
see�it�on�hands,�toys,�floors,�or�other�surfaces.

You�can�buy�EPA-recognized�lead�test�kits�at�a�hardware�store.



Packing�for�our�trip.�
It’s�going�to�be�fun!�

Staying�away�from�home�
until�the�work�is�done.

Parents,�did�you�know:

Children�and�pregnant�women�should�leave�until�lead-safe�work�is�
complete�and�the�area�has�been�thoroughly�cleaned.�

Work�that�disturbs�lead-based�paint�creates�dangerous�lead�dust.



Working�lead-safe��
is�important�to�do,��
to�protect�our�family��
and�the�workers,�too.

Parents,�did�you�know:

Renovators�certified�in�lead-safe�work�practices�are�also�trained�to�
check�for�lead�and�to�give�out�the�Renovate�Right�booklet.�

Lead-safe�renovation�training�is�available�for�homeowners.



Blowing�out�the�candle,�
our�family�gathers�near.�
Singing�“Happy�Birthday”�
to�celebrate�the�year.

Parents,�did�you�know:

Children�who�look�happy�and�healthy�can�have�dangerous�levels�of�
lead�in�their�bodies.�

Children’s�lead�levels�should�be�tested�at�age�1�and�again�at�age�2.



When�visiting�the�doctor�
at�ages�one�and�two,�
a�lead�level�test�
is�what�we�will�do.

Parents,�did�you�know:

Your�child’s�lead�level�can�be�tested�in�the�doctor’s�office�with�
a�simple�finger�prick.

Test�results�are�available�before�you�leave�the�office.�



Checking�baby��
from�head�to�toe,�

a�quick�lead�level�test�
before�we�go.

Parents,�did�you�know:

Washing�your�child’s�hands�with�soap�and�water�is�important�before�
eating,�sleeping,�and�lead�level�testing�to�remove�lead�particles.

Alcohol�swabs�and�hand�sanitizers�do�not�remove�lead.



Laughing�together�
while�playing�with�toys,�

our�home�is��lled�
with�joyful�noise.

Parents,�did�you�know:

There�are�many�places�in�your�home�and�environment�where�lead�
may�be�found,�including�paint,�dust,�soil,�toys,�and�water.

Lead�can�be�carried�home�from�some�types�of�jobs�and�hobbies.



�Taking�simple�steps�
easy�as�can�be,�
keeps�us�happy,��

healthy,�and�lead-free!

Parents,�did�you�know:

There�is�no�safe�level�of�lead�exposure�for�children;�even�low�levels�
are�bad�for�their�health,�brain�development,�and�growth.���

Lead�poisoning�is�100%�preventable.�

�



To�learn�more,�visit�LeadFree.Me

This�document�was�supported�by�Cooperative�Agreement�NUE@EHOO1408-02,�funded�by�the�Centers�for�Disease�
Control� and� Prevention�(CDC)�of�the�U.S.�Department�of�Health�and�Human�Services�(HHS)�as� part�of� a� financial�
assistance�award� totaling�$1.6M.�The�contents�are�those�of�NH�DHHS�and�do�not�necessarily�represent� the�official�
views�of,�nor�an�endorsement,�by�CDC/HHS,�or�the�U.S.�Government.�Additional�funding�was�provided�by�the�United�
States�Environmental�Protection�Agency�under�assistance�agreement�BG�-�00A00731�™�0�to�NH�DHHS.�The�contents�
of�this�document�do�not�necessarily�reflect�the�views�or�policies�of�the�Environmental�Protection�Agency�(EPA).�This�
document�was�funded�68%�by�the�CDC�and�32%�by�the�EPA.
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Clinical�support�provided�by�NH�Chapter�of�the�American�Academy�of�Pediatrics.

The� information� provided� in� this� book� is� based� on� current� scientific� and� technical�
understanding�of�the�issues�presented.�Following�the�advice�given�will�not�necessarily�
provide�complete�protection�in�all�situations�or�against�all�health�hazards�that�can�be�
caused�by�lead�exposure.



NCM�Proposal�for�Department�of�Neighborhoods�Proprietary�&�Confidential�page 1.�2112-0010-001�Lead�Prevention

The�advertiser�listed�below�("Advertiser")�desires�to�place�the�order�set�forth�below�("Order")�with�National�CineMedia,�LLC�("NCM")�for�the�regional�exhibition�of�
the�advertising�set�forth�below�("Advertising")�under�the�terms�set�forth�in�this�Regional�Advertising�Insertion�Order�and�Agreement�("Agreement"),�including�this�
Order�and�the�Regional�Advertising�Insertion�Order�Agreement�Terms�and�Conditions�attached�hereto�(the�"Terms�and�Conditions").�NCM�and�Advertiser�agree�
as�follows

�Department�of�Neighborhoods
�Stephanie�Beebe

� �Jim�Pencheff
�+1�(419)�573-9842
�Jim.Pencheff@ncm.com

Segment�2�CPT�-�Cinema�Franklin
2112-0010-001-001

01/03/2022-07/03/2022 Weeks:�26

�30 Total�Weeks:�26

607769 CNK1107 Franklin�Park�16 TOLEDO,�OH 16 $288.32 $7,496.44

Segment�2�CPT�-�Cinema�Levis�and�Fallen
2112-0010-001-002

01/03/2022-07/03/2022 Weeks:�26

�30 Total�Weeks:�26

607770 CNK1106 Fallen�Timbers�14�with�XD MAUMEE,�OH 14 $203.44 $5,289.45

607770 CNK1108 Levis�Commons�12 PERRYSBURG,�OH 12 $162.08 $4,214.11

LEN�CPT�-�Cinema�Franklin
2112-0010-001-005

01/03/2022-07/03/2022 Weeks:�26

�30 Total�Weeks:�26

�1

607769 CNK1107 Franklin�Park�16 TOLEDO,�OH 16 $0.00 $0.00

LEN�CPT�-�Cinema�Levis�and�Fallen
2112-0010-001-006

01/03/2022-07/03/2022 Weeks:�26

VIDEO CAMPAIGN PROPOSAL



NCM�Proposal�for�Department�of�Neighborhoods�Proprietary�&�Confidential�page 2.�2112-0010-001�Lead�Prevention

�30 Total�Weeks:�26

�1

607770 CNK1106 Fallen�Timbers�14�with�XD MAUMEE,�OH 14 $0.00 $0.00

607770 CNK1108 Levis�Commons�12 PERRYSBURG,�OH 12 $0.00 $0.00

Noovie�Audience�Accelerator�OTT�Local
2112-0010-001-003

01/03/2022-07/03/2022 Weeks:�26

Total�Weeks:�26

�16:9�aspect�ratio,�640x360-1920x1080,�:15�or�:30�sec
�NCM�Moviegoer

607769 53,908 $37.10 $2,000.00

Noovie�Audience�Accelerator�Banners�Local�-�Banners
2112-0010-001-004

01/03/2022-04/24/2022 Weeks:�16

Total�Weeks:�16

�(300x250,�320x50,�728x90,�160x600,�300x600)
�NCM�Moviegoer

607776 133,333 $7.50 $1,000.00

FOOTNOTES

�

Promotional�items�are�non-commissionable.�Special�effects,�customized�
placement,�rush�charges,�and�changes�are�extra.�All�duplication,�creative�services,�
and�network�implementation�fees�are�at�advertiser’s�expense.�Fulfillment�costs�are�
estimated�and�final�costs�may�vary.

$19,999.99

$0.00

$0.00

$19,999.99

BY�SIGNING�BELOW,�ADVERTISER�AGREES�TO�BE�LEGALLY�BOUND�BY�THE�TERMS�OF�THIS�AGREEMENT�(INCLUDING�THE�TERMS�AND�
CONDITIONS)�AS�OF�THE�DATE�OF�SIGNATURE�BY�NCM�BELOW�AND�HEREBY�AUTHORIZES�AND�DIRECTS�NCM�TO�PROCEED�UNDER�THE�
TERMS�OF�THIS�AGREEMENT�WITH�THE�ADVERTISING�AND�OTHER�SERVICES�SET�FORTH�ON�THIS�ORDER�AND,�UNLESS�OTHERWISE�
AGREED�BY�THE�PARTIES,�ANY�OTHER�ORDER�PLACED�BY�ADVERTISER�FOR�REGIONAL�ADVERTISING�INSERTIONS�ACCEPTED�BY�NCM

Advertiser�Signature:�{{esl:Customer:Signature:size(125,50)}}�Date: National�CineMedia,�LLC�
{{esl:NCMSigningAuthority:Signature:size(75�,50)}}Date:



NCM�Proposal�for�Department�of�Neighborhoods�Proprietary�&�Confidential�page 3.�2112-0010-001�Lead�Prevention

The�Agreement�between�National�CineMedia,�LLC�(“NCM”)�and�Advertiser�will�include,�and�all�Advertising�exhibited�by�NCM�for�
Advertiser�will�be�subject�to,�the�following�Terms�and�Conditions:�

�Subject�to�the�terms�of�this�Agreement,�NCM�will�arrange�for�the�Advertising�to�be�exhibited�as�specified�in�
each�Order�entered�into�under�this�Agreement.�Notwithstanding�the�foregoing,�the�exhibition�of�the�Advertising,�and�
performance�by�NCM�of�its�obligations�under�this�Agreement,�will�be�excused�to�the�extent�that�(and�may�be�delayed�if)�
Advertiser�fails�to�perform�its�obligations�under�this�Agreement�in�a�timely�manner�or�otherwise�fails�to�comply�with�the�terms�
of�this�Agreement.

�All�In-Theatre�Advertising�or�other�content�will�be�subject�to�any�audience�or�advertising�restrictions�
or�limitations�imposed�on�NCM�by�motion�picture�studios,�producers,�distributors,�exhibitors�or�other�third�parties.�In�addition,�
in�its�sole�and�absolute�discretion,�NCM�may�elect�to�not�exhibit�or�present�any�In-Theatre�Advertising�or�other�content�before�
any�motion�picture�or�group�of�motion�pictures�with�particular�movie�ratings.�The�screen�count�or�theatre�locations�for�In-
Theatre�Advertising�that�are�set�forth�on�the�Order�may�be�substituted�by�NCM�in�its�reasonable�discretion�upon�notice�to�
Advertiser.�On-screen�advertising�placement�is�subject�to�availability�and�theatre�lighting�is�subject�to�technical�availability.�
The�exhibition�of�In-Theatre�Advertising�shall�be�deemed�to�be�delivered�by�NCM�if�it�is�displayed�in�a�majority�of�showings�in�
a�single�theatre�during�the�applicable�week.

�The�American�Association�of�Advertising�Agencies�(AAAA)/Interactive�Advertising�Bureau�
(IAB)�Standard�Terms�and�Conditions�for�Internet�Advertising�for�Media�Buys�One�Year�or�Less,�Version�3.0�(the�
),�a�copy�of�which�is�available�upon�request�from�NCM,�are�incorporated�into�this�Agreement�for�all�Internet�and�online�
Advertising�purchased�under�this�Agreement.�“Colorado”�and�“Denver�County,�Colorado”�are�inserted�into�the�respective�
placeholders�in�Section�XIV(d)�of�the�IAB�Terms.�If�there�is�no�Agency�for�this�Insertion�Order,�“Advertiser”�replaces�“Agency”�
in�all�instances�in�the�IAB�Terms�and�Section�III(c)�of�the�IAB�Terms�is�deleted.�In�the�event�of�any�conflict�between�the�terms�
of�this�Agreement�and�the�IAB�Terms,�the�terms�of�this�Agreement�will�control.

�All�Digital�Out�of�Home�Advertising�or�other�content�will�be�subject�to�any�content,�
audience�or�advertising�restrictions�or�limitations�imposed�on�NCM�by�any�Location�Provider�or�other�third�parties.�In�
addition,�in�its�sole�and�absolute�discretion,�NCM�may�elect�to�not�exhibit�or�present�any�Digital�Out�of�Home�Advertising�or�
other�content�at�any�location�where�the�content�is�determined�not�to�be�appropriate�or�permitted�in�consultation�with�Location�
Providers�or�other�third�parties.�The�screen/impression�count�or�advertising�locations�for�Digital�Out�of�Home�Advertising�that�
are�set�forth�on�the�Order�may�be�substituted�by�NCM�in�its�reasonable�discretion�upon�notice�to�Advertiser�and�in�
consultation�with�Location�Providers.�Digital�Out�of�Home�advertising�placement�is�subject�to�availability�and�any�limitations�
imposed�by�Location�Providers.�NCM�does�not�maintain�any�of�the�Digital�Out�of�Home�Advertising�locations�or�advertising�
technology�and�makes�no�representation�regarding�the�condition�or�availability�of�such�locations�or�advertising�technology.�

�means�the�owner,�operator,�media�suppliers/contractors�and�network�or�service�providers�of�any�location�
at�which�NCM�will�display�or�exhibit�Digital�Out�of�Home�Advertising.

�Advertiser�will�pay�all�fees�as�specified�on�each�Order�within�30�days�of�invoice.�If�Advertiser�fails�to�
pay�NCM�any�undisputed�amount�when�due,�Advertiser�will�be�obligated�to�pay�interest�on�the�unpaid�amount�from�the�date�
such�unpaid�amount�was�due�until�it�is�paid�at�the�rate�of�12%�per�annum.

�
�In�addition�to�the�other�obligations�of�Advertiser�set�forth�in�this�Agreement,�Advertiser�will,�at�its�

expense,�and�at�its�risk�of�loss,�provide�NCM�with�the�Advertising�material�as�required�by�NCM�at�least�4�business�days�in�
advance�of�the�date�scheduled�by�NCM�for�transfer�of�the�materials�for�use�or�production�as�Advertising�(dependent�upon�
Advertising�vehicle�selected�or�if�otherwise�agreed�to�by�the�parties).

�All�advertising,�information,�data,�text,�photographs,�video,�images,�audio,�call�to�action,�and�
other�content�( )�provided�by�Advertiser�for�use�in�the�Advertising�( )�is�subject�to�prior�and�
on-going�approval�by�NCM,�the�theatre�circuits,�Media�Companies,�and�the�Location�Providers,�as�applicable,�where�
NCM�will�display�the�Advertiser�Content.�All�Advertiser�Content�must�be�in�compliance�with�the�Media�Specifications,�
Creative�Deadlines�and�Advertising�Guidelines�at�https://adspecs.ncm.com.�NCM�reserves�the�right�to�make�technical�
changes�to�Advertiser�Content�to�ensure�conformance�with�technical�specifications.�Advertiser�Content�shall�not�include�
the�exhibition�or�display�of�any�trademark,�service�mark,�logo�or�other�branding�of�a�third�party�without�prior�written�
approval�of�NCM.�NCM�may�reject�any�Advertiser�Content�or�Advertising�for�any�reason.�NCM�has�no�obligation�to�
review�any�Advertiser�Content�or�Advertising�for�compliance�with�this�Agreement�or�any�applicable�law,�rule,�or�
regulation.�Advertiser�will�remain�solely�responsible�for�any�liability�arising�from�the�Advertiser�Content�or�Advertising,�
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including�but�not�limited�to�liability�arising�from�any�laws�relating�to�obscenity,�defamation,�trade�libel,�the�right�of�publicity�
or�likeness,�the�right�of�or�to�privacy,�any�laws�relating�to�intellectual�property,�and�any�laws�relating�to�advertising.�If�any�
Advertiser�Content�or�Advertising�is�rejected�by�NCM�or�a�theatre�circuit,�Advertiser�will�promptly�replace�the�Advertiser�
Content�or�Advertising�with�Advertiser�Content�or�Advertising�acceptable�to�NCM�so�as�not�to�delay�the�schedule�for�the�
display�of�the�Advertising.�Advertiser�will�maintain�back-up�copies�of�all�Advertiser�Content�and�Advertising�and�NCM�will�
not�be�liable�for�loss�or�damage�to�any�Advertiser�Content�or�Advertising.�Advertiser�agrees�to�and�hereby�does�grant�to�
NCM�all�rights,�authorizations,�consents,�licenses,�and�clearances�(collectively,�"Licenses")�necessary�or�appropriate�to�
exhibit,�distribute,�broadcast,�publicly�present�and�publicly�perform�the�Advertising�and�as�necessary�or�appropriate�for�
the�performance�by�NCM�of�its�other�obligations�under�this�Agreement,�including,�without�limitation,�all�Licenses�
necessary�for�the�public�performance�of�musical�compositions.�Advertiser�also�grants�NCM�a�limited�License�to�use�and�
display�portions�of�the�Advertising�in�connection�with�the�promotion�of�NCM’s�business.�Advertiser�acknowledges�that�in�
certain�designated�“Non-Digital”�theatres,�NCM�may�not�be�able�to�immediately�remove�Advertiser�Content�upon�request�
of�Advertiser.

�All�Content,�including,�without�limitation,�any�derivatives,�modifications�or�new�versions�of�any�
Advertiser�Content�prepared�or�delivered�by�NCM�under�this�Agreement�( ),�and�all�intellectual�property�
rights�therein�and�applicable�thereto,�are�and�will�remain�the�sole�and�exclusive�property�of�NCM.�Advertiser�agrees�that�
NCM�will�retain�sole�and�exclusive�title�to�all�NCM�Content�and�agrees�to�and�hereby�makes�all�assignments�necessary�
to�provide�NCM�such�sole�and�exclusive�title.�Advertiser�receives�no�rights�or�licenses�in�or�to�any�NCM�Content�(or�in�or�
to�any�NCM�trademarks)�under�this�Agreement�and�NCM�expressly�reserves�all�such�rights.

�All�materials�distributed�or�to�be�distributed�by�or�on�behalf�of�Advertiser�as�part�of�or�in�connection�
with�the�Advertising,�including�lobby�promotional�material�( ),�will�be�delivered�to�locations�(at�the�sole�
expense�of�Advertiser�and�with�Advertiser�bearing�all�risk�of�loss)�in�accordance�with�the�procedures,�specifications�and�
deadlines�established�by�NCM.�All�Promotional�Materials�are�subject�to�NCM�and�theatre�circuit�approval,�and�their�final�
placement�is�determined�by�theatre�management.�At�its�discretion,�NCM�may�delay�the�distribution�of�Promotional�Materials.�
Certain�Promotional�Material,�as�determined�by�NCM,�will�contain�the�following�statement:�"THIS�PROMOTION�IS�NOT�
ENDORSED�BY�NCM,�THIS�THEATRE�OPERATOR�OR�ANY�OF�THEIR�AFFILIATES.�BY�FILLING�OUT�THIS�FORM�YOU�
WILL�OR�CAN�BE�SOLICITED".

�Advertiser�represents�and�warrants�to�NCM�that:�(1)�Advertiser�has�the�legal�right�and�
authority�to�enter�into�this�Agreement�and�to�perform�its�obligations�under�the�Agreement;�(2)�Advertiser�has�all�rights�
necessary�to�enable�NCM�to�exercise�the�rights�granted�under�this�Agreement;�(3)�the�exhibition�and�other�use�of�the�
Advertiser�Content�and�Advertising,�the�distribution�and�other�use�of�the�Promotional�Materials,�and�the�other�activities�of�
Advertiser�and�obligations�of�NCM�under�this�Agreement�will�not�violate�applicable�local,�state�and�federal�laws,�rules,�and�
regulations,�including,�without�limitation,�laws�and�regulations�governing�privacy�and�email/spam,�or�any�self-regulatory�rules�
or�guidelines�that�are�applicable�to,�or�to�which�the�Advertiser,�the�agency�or�the�Advertiser�Content,�Advertising�or�
Promotional�Materials�may�be�subject,�or�any�duty�toward�or�rights�of�any�third�party;�(4)�all�information�and�data�provided�to�
NCM�in�connection�with�this�Agreement�is�correct�and�current;�(5)�Advertiser�will�not�collect�any�personally�identifiable�
information�(including,�without�limitation,�any�e-mail�addresses,�full�names,�mailing�addresses�and�phone�number�of�theatre�
patrons),�or�transfer�any�such�information�to�any�third�party,�without�the�prior�written�approval�of�NCM;�(6)�the�Advertiser�
Content�and�Advertising�do�not�contain�any�viruses,�Trojan�horses,�worms,�time�bombs,�or�any�other�similar�software,�data,�
or�programs�that�may�damage,�detrimentally�interfere�with,�surreptitiously�intercept,�or�expropriate�any�system,�data,�
information,�or�property�of�another;�(7)�the�Advertiser�Content,�Advertising�and�Promotional�Materials�are�not,�in�whole�or�in�
part,�pornographic,�obscene,�abusive,�threatening,�indecent,�vulgar,�defamatory,�harassing,�do�not�otherwise�constitute�trade�
libel,�a�violation�of�the�right�of�publicity�or�an�invasion�of�privacy,�do�not�violate�any�other�laws�relating�to�advertising,�and�are�
not�otherwise�objectionable�or�unlawful;�(8)�the�Advertiser�Content,�Advertising,�and�Promotional�Materials�are�not�false�or�
misleading;�(9)�the�Advertiser�Content,�Advertising�and�Promotional�Materials�do�not�infringe,�violate�or�misappropriate�any�
third�party�copyright,�trademark,�right�of�or�to�privacy,�publicity�or�likeness,�or�other�intellectual�property�or�proprietary�right;�
and�(10)�the�Advertiser�Content,�Advertising�and�Promotional�Materials�are�free�from�defects�and�materials�in�workmanship.�
Advertiser�further�covenants�that�if�Advertiser�at�any�time�fails�to�have�all�rights�necessary�to�enable�NCM�to�perform�its�
obligations�and�exercise�its�rights�under�this�Agreement,�Advertiser�will�obtain�all�such�rights,�and�will�be�solely�responsible�
for�any�liability�of�either�party�arising�out�of�any�claim,�allegation,�suit�or�proceeding�alleging�that�either�party�does�not�have�
such�rights.

�NCM�PROVIDES�ALL�NCM�CONTENT�AND�ALL�SERVICES�PERFORMED�BY�
NCM�UNDER�THIS�AGREEMENT�"AS-IS"�AND�"AS-AVAILABLE."�NCM�MAKES�NO�REPRESENTATIONS�OR�
WARRANTIES,�WHETHER�EXPRESS,�IMPLIED�OR�STATUTORY,�REGARDING�THE�NCM�CONTENT�OR�SUCH�
SERVICES,�AND�ADVERTISER�HAS�NOT�RELIED�ON�ANY�REPRESENTATIONS�OR�WARRANTIES�OF�NCM�
REGARDING�THE�NCM�CONTENT�OR�SUCH�SERVICES.�NCM�EXPRESSLY�DISCLAIMS�ALL�REPRESENTATIONS�
AND�WARRANTIES�REGARDING�THE�NCM�CONTENT�AND�SUCH�SERVICES,�INCLUDING,�WITHOUT�LIMITATION,�
ANY�EXPRESS�OR�IMPLIED�WARRANTIES�OF�MERCHANTABILITY,�FITNESS�FOR�A�PARTICULAR�PURPOSE,�TITLE,�
OR�NON-INFRINGEMENT�OF�THIRD-PARTY�RIGHTS.�NCM’S�TOTAL�CUMULATIVE�LIABILITY�IN�CONNECTION�WITH�
THIS�AGREEMENT,�WHETHER�IN�CONTRACT,�TORT�OR�OTHERWISE,�WILL�NOT�EXCEED�THE�AMOUNT�OF�FEES�
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ACTUALLY�PAID�TO�NCM�UNDER�THIS�AGREEMENT�DURING�THE�3�MONTH�PERIOD�IMMEDIATELY�PRECEDING�
THE�EVENTS�GIVING�RISE�TO�SUCH�LIABILITY.�IN�NO�EVENT�WILL�NCM�BE�LIABLE�FOR�ANY�CONSEQUENTIAL,�
INDIRECT,�EXEMPLARY,�PUNITIVE,�SPECIAL,�OR�INCIDENTAL�DAMAGES,�INCLUDING�WITHOUT�LIMITATION�ANY�
DAMAGES�RELATING�TO�LOST�DATA,�LOST�REVENUE�OR�PROFITS,�OR�COSTS�OF�PROCUREMENT�OF�
SUBSTITUTE�GOODS�OR�SERVICES,�ARISING�FROM�OR�RELATING�TO�THIS�AGREEMENT,�HOWEVER�CAUSED�
AND�UNDER�ANY�THEORY�OF�LIABILITY�(INCLUDING�NEGLIGENCE),�EVEN�IF�NCM�HAS�BEEN�ADVISED�OF�THE�
POSSIBILITY�OF�SUCH�DAMAGES.�ANY�UNEXCUSED�FAILURE�BY�NCM�TO�PERFORM�ANY�OBLIGATION�UNDER�
THIS�AGREEMENT�WILL�AFFECT�ONLY�THE�OBLIGATION�WITH�RESPECT�TO�WHICH�THE�FAILURE�OCCURRED�
AND�WILL�IN�NO�WAY�AFFECT�ANY�OTHER�OBLIGATIONS�OF�NCM�UNDER�THIS�AGREEMENT.�NOTWITHSTANDING�
THE�FOREGOING,�ADVERTISER’S�SOLE�AND�EXCLUSIVE�REMEDY�FOR�NCM’S�FAILURE�TO�EXHIBIT�THE�
ADVERTISING�AS�SET�FORTH�ON�THE�ORDER�AND�IN�SECTION�2�WILL�BE�FOR�NCM�TO�“MAKE-GOOD”�(MAKE�
AVAILABLE�TO�ADVERTISER�AN�ALTERNATIVE�TIME�PERIOD�OF�REASONABLY�COMPARABLE�VALUE�FOR�THE�RE-
EXHIBITION�OF�SUCH�ADVERTISING).�MAKE-GOOD�IS�ONLY�AVAILABLE�UPON�ADVERTISER’S�WRITTEN�REQUEST�
RECEIVED�BY�NCM�WITHIN�ONE�MONTH�OF�THE�APPLICABLE�FAILURE�AND�MUST�BE�DISPLAYED�WITHIN�ONE�
YEAR�FOLLOWING�THE�APPLICABLE�FAILURE.�IN-THEATRE�ADVERTISING�SHALL�BE�RUN�ON�A�PER�SCREEN�OR�
PER�THEATRE�/PER�WEEK�BASIS.�EXCEPT�FOR�INTERNET,�ONLINE,�AND�DIGITAL�OUT�OF�HOME�ADVERTISING�
SOLD�ON�AN�IMPRESSION�BASIS,�NCM�HAS�NOT�MADE�AND�IS�MAKING�NO�REPRESENTATIONS�WITH�REGARD�
TO�NUMBER�OF�IMPRESSIONS.�NCM�SHALL�USE�COMMERCIALLY�REASONABLE�EFFORTS�TO�CAUSE�
ADVERTISING�TO�BE�DISPLAYED�IN�ALL�APPLICABLE�SHOWINGS�AT�THE�RELEVANT�THEATRES,�BUT�NCM�DOES�
NOT�GUARANTEE�THAT�ADVERTISING�SHALL�BE�DISPLAYED�IN�A�SPECIFIC�NUMBER�OF�SHOWINGS�AT�ANY�
THEATRE.�FOR�INTERNET,�ONLINE,�AND�DIGITAL�OUT�OF�HOME�ADVERTISING�SOLD�ON�AN�IMPRESSION�BASIS,�
NCM�SHALL�DELIVER�ADVERTISING�BASED�ON�THE�TOTAL�NUMBER�OF�IMPRESSIONS�SET�FORTH�IN�THE�
ORDER.�EXACT�TIMING�OF�THOSE�IMPRESSIONS�OVER�THE�COURSE�OF�A�CAMPAIGN�MAY�VARY�FROM�
ESTIMATES.�FOR�INTERNET,�ONLINE,�AND�DIGITAL�OUT�OF�HOME�ADVERTISING�SOLD�ON�AN�IMPRESSION�
BASIS,�MAKE-GOOD�WILL�BE�ADDED�WHEN�NECESSARY�TO�ENSURE�IMPRESSIONS�ARE�MET�BUT�ARE�NOT�
GUARANTEED�AT�SPECIFIC�LOCATIONS,�IN�SPECIFIC�RATINGS�OR�DELIVERY�TIMING.

�Advertiser�is�responsible�for�and�will�indemnify,�defend,�and�hold�harmless�NCM�and�its�subsidiaries,�exhibitors�and�
affiliates,�and�their�owners,�officers,�directors,�employees�and�agents,�from�and�against�any�and�all�direct�and�indirect�
losses,�damages,�liabilities,�costs�and�expenses�(including�reasonable�attorneys’�fees)�resulting�from�or�arising�out�of�
any:�(1)�actual�or�alleged�breach�by�Advertiser�of�a�provision�of�this�Agreement;�(2)�negligence�or�willful�misconduct�on�
the�part�of�Advertiser;�(3)�exhibition,�distribution,�display,�performance,�reproduction,�or�other�use�by�NCM�of�the�
Advertising,�Advertiser�Content�or�Promotional�Materials;�or�(4)�damage�to�property�or�injury�to�or�death�of�any�person�
directly�or�indirectly�caused�by�any�use�or�misuse�of�any�Advertiser�Content�or�Advertising,�including,�without�limitation,�
any�Promotional�Materials�or�other�packaging�or�materials�used�in�connection�therewith.�NCM�will�provide�Advertiser�
with�notice�of�any�such�claim�or�allegation,�and�NCM�has�the�right�to�participate�in�the�defense�of�any�such�claim�at�its�
expense.

�NCM�is�responsible�for�and�will�indemnify,�defend,�and�hold�harmless�Advertiser�and�its�subsidiaries,�affiliates,�and�
their�officers,�directors,�employees�and�agents,�from�and�against�any�and�all�direct�and�indirect�losses,�damages,�
liabilities,�costs�and�expenses�(including�reasonable�attorneys’�fees)�resulting�from�or�arising�out�of�any�third�party�
claims�related�to�(1)�gross�negligence�or�willful�misconduct�on�the�part�of�NCM;�or�(2)�exhibition,�distribution,�display,�
performance,�reproduction,�or�other�use�by�NCM�of�the�NCM�Content,�specifically�excluding�any�Advertiser�Content.�
Advertiser�will�provide�NCM�with�notice�of�any�such�claim�or�allegation,�and�Advertiser�has�the�right�to�participate�in�the�
defense�of�any�such�claim�at�its�expense.

�NCM�may�terminate�this�Agreement�immediately�upon�any�breach�by�Advertiser�of�this�
Agreement�(in�addition�to�any�other�available�remedy)�or�upon�not�less�than�30�days’�notice�to�Advertiser�for�any�other�
reason.�Upon�termination�for�breach�by�Advertiser,�Advertiser�will�immediately�pay�NCM�all�outstanding�fees�specified�on�
each�Order�and�will�not�be�entitled�to�the�refund�of�any�prepaid�fees.�Upon�any�termination,�NCM�is�not�required�to�preserve�
or�maintain�any�Advertiser�Content�or�Advertising.�If�Advertiser�desires�NCM�to�provide�Advertiser�with�a�copy�of�any�
Advertiser�Content�or�Advertising,�Advertiser�must�notify�NCM�in�writing�within�60�days�of�the�last�exhibition�of�the�
Advertising�(such�copy�to�be�provided�at�Advertiser’s�sole�expense).

�Advertiser�may�not�modify�or�cancel�this�Agreement�except�by�written�consent�of�NCM.

�Advertiser�represents�that�it�maintains�a�general�liability�insurance�policy�(with�a�financially�sound�and�
reputable�insurance�company)�in�such�amounts�as�Advertiser�deems�reasonably�adequate�for�its�business�and�as�required�
to�perform�its�obligations�hereunder.�Upon�request,�Advertiser�will�furnish�NCM�with�a�certificate�of�insurance�evidencing�the�
foregoing�coverage.

�Advertiser�acknowledges�that�information,�knowledge�or�data�made�available�by�NCM�to�Advertiser�
regarding�the�NCM�or�its�affiliates,�their�businesses�or�information�of�third�parties,�including�but�not�limited�to�source�code,�
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schemata,�algorithms,�software�techniques,�processes,�devices,�know-how,�inventions�(whether�or�not�patentable),�methods,�
business�ideas,�forecasts�and�projections,�designs,�drawings,�diagrams,�data�(including�without�limitation�technical,�
marketing,�accounting�or�financial�data),�pricing,�patents�or�potential�or�actual�improvements�on�existing�patents,�business�
plans�and�strategies,�negotiations�and�contracts,�technical�information,�research,�customer�or�vendor�information�and�lists,�
the�Posting�Information�(as�defined�below),�and�all�other�information�constituting�trade�secrets�and�the�terms�of�any�
agreement�is�confidential,�and�is�disclosed�to�Advertiser�solely�on�the�condition�Advertiser�agrees,�and�it�does�hereby�agree�
(for�itself,�its�agents,�employees�and�affiliates�(collectively,�the� ))�that,�it�and�its�Representatives:�(i)�will�not�
disclose�any�Posting�Information�to�any�third�party;�(ii)�will�not�use�the�Posting�Information�in�any�business�or�capacity�other�
than�for�its�own�internal�business�purposes�under�the�Agreement;�(iii)�will�implement�such�procedures�to�prevent�
unauthorized�use�or�disclosure�of�the�Posting�Information�as�it�uses�to�prevent�disclosure,�publication,�dissemination�or�use�
of�its�own�proprietary�information�of�like�nature�but�using�at�least�reasonable�care.� �as�used�herein�shall�
mean�any�fee�information,�post-buy�analysis,�posting�information,�post-campaign�delivery�reports,�attendance�reports,�other�
proof�of�performance,�or�information�from�or�about�theatre�exhibitors,�Location�Providers,�or�Media�Companies.�Advertiser�
will�only�disclose�Posting�Information�to�its�Representatives�that�have�a�need�to�know�and�who�are�subject�to�a�confidentiality�
obligation�at�least�as�restrictive�as�this�Agreement.�Advertiser�will�only�disclose�the�Posting�Information,�in�whole�or�in�part,�to�
a�third�party�with�the�express,�prior�written�consent�of�NCM�and�provided�such�third�party�is�subject�to�a�confidentiality�
obligation�at�least�as�restrictive�as�this�Agreement.�If�Advertiser�is�an�agency�signing�on�behalf�of�another�advertising�party,�
Advertiser�will�ensure�that�such�advertising�party�complies�with�the�terms�of�this�Agreement.

�Advertiser�may�not�assign�or�otherwise�transfer�this�Agreement�or�any�of�Advertiser’s�rights�hereunder�
without�the�prior�permission�of�NCM.�Any�attempt�to�do�so�in�violation�of�the�foregoing�sentence�will�be�null�and�void.�This�
Agreement�will�be�binding�on�the�parties�and�upon�their�heirs,�personal�representatives,�executors,�administrators,�
successors�and�assigns.�The�parties�agree�for�themselves�and�their�heirs,�personal�representatives,�executors,�
administrators,�successors�or�assign�to�execute�any�instruments�and�to�perform�any�acts�that�may�be�necessary�or�proper�to�
carry�out�the�purposes�of�this�Agreement.�This�Agreement�will�be�governed�by�the�laws�of�the�State�of�Colorado�excluding�its�
conflict�of�laws�principles.�The�parties�hereby�irrevocably�consent�to�the�exclusive�jurisdiction�and�venue�in�the�state�and�
federal�courts�sitting�in�Arapahoe�County,�Colorado�for�any�dispute�concerning�the�interpretation�or�effect�of�this�Agreement.�
In�all�such�disputes�arising�under�this�Agreement,�the�parties�expressly�waive�all�constitutional�and�statutory�rights�to�trial�by�
jury.�In�any�action�to�enforce�the�terms�of�this�Agreement,�the�prevailing�party�will�be�entitled�to�recover�all�of�its�costs�relating�
thereto,�including,�without�limitation,�reasonable�attorneys’�fees,�court�costs�and�any�other�costs�of�collection.�The�
relationship�between�the�parties�under�this�Agreement�is�one�of�independent�contractors.�The�waiver�by�either�party�of�a�
breach�of�any�provision�of�this�Agreement�will�not�operate�or�be�interpreted�as�a�waiver�of�any�other�or�subsequent�breach.�If�
any�provision�of�this�Agreement�is�deemed�unenforceable,�such�provision�will�be�changed�and�interpreted�to�accomplish�the�
objectives�of�such�provision�to�the�greatest�extent�possible�under�applicable�law�and�the�remaining�provisions�will�continue�in�
full�force�and�effect.�Any�failure�or�delay�in�performance�by�a�party�will�be�excused�(and�will�not�constitute�a�breach�of�this�
Agreement)�to�the�extent�due�to�any�cause�not�reasonably�within�such�party’s�control,�including,�without�limitation,�third�party�
acts,�omissions�or�failures,�casualty,�labor�disputes,�governmental�action�or�acts�of�God.�This�Agreement�sets�forth�the�entire�
understanding�of�the�parties�and�supersedes�any�and�all�prior�oral�and�written�agreements�or�understandings�between�the�
parties�regarding�the�subject�matter�of�this�Agreement.�In�the�event�that�any�terms�that�may�appear�on�an�Advertiser’s�or�
agency’s�form�of�purchase�order,�insertion�order,�or�other�order�form�vary�from�or�conflict�with�the�terms�of�this�Agreement�
(including�without�limitation�pre-printed�terms),�the�terms�of�this�Agreement�will�control.�The�provisions�of�this�Agreement�
shall�apply�to�each�theatre�exhibitor,�Location�Provider,�and�Media�Company,�each�as�an�intended�third-party�beneficiary,�to�
the�same�beneficial�extent�as�if�such�theatre�exhibitor,�Location�Provider,�and�Media�Company�were�NCM.�If�Advertiser�
executes�this�contract�as�an�agency�or�media�buyer�for�a�client,�such�Advertiser�and�its�client�shall�be�jointly�and�severally�
responsible�for�all�payments�hereunder.�The�Agreement�may�be�executed�in�counterparts,�each�of�which�is�deemed�an�
original�and�all�of�which�together�constitute�one�document.�Each�party�agrees�that�electronic�signatures�of�the�parties,�
whether�digital�or�encrypted,�have�the�same�force�and�effect�as�manual�signatures.�Counterpart�signatures,�whether�digital�or�
manual,�may�be�delivered�by�fax,�email�or�other�electronic�means.


